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Lake Wanaka New Zealand Credit: L Miles Holden Tourism NZ



Data source: China Digital Agency and Tourism Research Australia 2019
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| still believe travel can be the
biggest distributor of wealth
the world has ever seen. This
pause gives us the gift of time
to consider how we can travel
more consciously.

Bruce Poon Tip, founder of travel company G Adventures
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Sustainability

inclusive

communities

quality

road trip

advisors

closer to home

joyful

Source: National Geographic, October 2020, found at
https://www.nationalgeographic.com/travel/article/heres-how-covid-is-changing-travel-according-to-
the-experts
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Data source: UNWTO and PATA October 2021
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Responsible Tourism Issues
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Measured Impacts — Social, Cultural, Economic

SOCIAL, CULTURAL AND ECONOMIC IMPACT

76%

82%
e 72% 70%

AN
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Child Protection Economic  Community Worker Anti- Diversity Emergency
Protection of cultural Opportunity Development Rights and Corruption and Relief

heritage Wellbeing and Anti- Inclusion
Bribery
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Selt-Nominated Impacts - Social, Cultural, Economic

@ =

Interaction . Treating Individuals | Supporting Refugee | LGBTQ2S Rights

with Locals : with Respect : and Migrant | (Lesbian, Gay, Bisexual, Transgender,
- : Communities . Queer and Questioning, and Two Spirit)

Authentic Political and Children's Access
Travel § Press Freedoms : to Education
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Social, Cultural, Economic Issues - Variation

REPEAT INTREPID
CUSTOMERS

O G

Issues that REPEAT CUSTOMERS
care about:

« Child protection
« Protection of cultural heritage

A\ | INTREPID ACTIVE
&k | HOLIDAY MAKERS

Issues that ACTIVE HOLIDAY
MAKERS care about:

« Protection of cultural heritage

Issues that WOMEN care about:
« Child protection
Protection of cultural heritage

Female empowerment « Child protection

« Female empowerment
« Economic Opportunity

Worker rights and wellbeing « Worker rights and wellbeing

Diversity and inclusion « Community development

« Worker rights and wellbeing

« Female empowerment

*
*

x .
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Issues that AUSTRALIANS
care about:

« Child protection
Bribery and corruption
Community development
Worker rights and wellbeing
Economic Opportunity

i+

Issues that CANADIANS
care about:

« Child protection

« Female empowerment
Worker rights and wellbeing
Protection of cultural heritage
Community development

Issues that AMERICANS
care about:

« Child protection
Protection of cultural heritage
Female empowerment
Diversity and inclusion
Economic Opportunity

NN LF
AN

Issues that the BRITISH
care about:

« Child protection

 Protection of cultural heritage
Female empowerment
Diversity and inclusion
Worker rights and wellbeing

Mana
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Protecting Recycling, Water Single use
Natural Habitats Waste Management, Security Plastic Reduction /
(biodiversity) Waste reduction Elimination

Measured Impacts —
Environmental
and Climate Change

Protecting Local Food Animal Use of
Oceans Sourcing Welfare Renewable Energy

Regenerative Reducing Advocacy on
Travel Carbon Emissions Climate Change
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Reef habitats Over-fishing

Self-Nominated
Environmental and
Climate Change

%)

Palm oil dominance
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Environmental and Climate Change - Variations

REPEAT INTREPID
@. | GENDER C)'| CUSTOMERS é%}

Issues that WOMEN care about: Issues that REPEAT CUSTOMERS Issues that ACTIVE HOLIDAY

Water security care about: MAKERS care about:

Protecting natural habitats (biodiversity) « Protecting natural habitats (biodiversity) « Protecting natural habitats (biodiversity)
« Water security « Water security
« Recycling, waste management, « Recycling, waste management, waste
wastereduction reduction

| INTREPID ACTIVE
HOLIDAY MAKERS

Single use plastic reduction / elimination
Recycling, waste management, waste
reduction

« Single use plastic reduction / elimination
« Protecting oceans

Local food sourcing Protecting oceans

Animal welfare

| o~
< ,
*

Issues that AUSTRALIANS
care about:

« Animal welfare
» Protecting oceans

» Protecting natural habitats
(biodiversity)

« Recycling, waste
management, waste reduction

» Reducing carbon emissions

=
Tourism Collective
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Issues that CANADIANS
care about:

« Water security

« Single use plastic reduction /
elimination

» Protecting natural habitats
(biodiversity)

 Local food sourcing
« Protecting oceans

Issues that AMERICANS
care about:

« Water security

« Protecting natural habitats
(biodiversity)

Recycling, waste management,

waste reduction

Single use plastic reduction /
elimination

Local food sourcing

N LA
| [\

Issues that the BRITISH
care about:

« Recycling, waste management,
waste reduction

« Single use plastic reduction /
elimination

« Water security

» Protecting natural habitats
(biodiversity)

« Protecting oceans

UNWTO / PATA TOURISM TRENDS
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Capacity Building Customer Service




From Advice...

i@ hotspots_vanuaty

To Facilitation...
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ITO Model — Vanuatu Tourism

Product
* Export Ready,

Destination
‘ * Packaging - * Product knowledge

Development (DoT) - e - |
» Compatible product pmm|55|ons tinerary template
* Variable channels

* Policies

Pricing Itinerary building

Contracting Systems Marketing

, _ * Booking reservations
+ supplier partnership Sy . Technology NN - Marketing body (VTO)

* Sales Process * Financials « Marketing collateral
* Legal framework  Operations & HR * Promotions
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TECHNOLOGY
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Island

ATURE

Phdhﬁ.

Domestic and International travel bans shut the world
famous Penguin Parade on Phillip Island, Victoria

But the birds kept waddling home every
night at sundown.
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ATURE

" (©)(©) LIVE PENGUIN TV
E‘ Streaming every night
at sunset
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“ Launch 2.25M people (8% of the Australian
popu|atlon) Australia

Brisbane
OY

““ # 1 trending video on YouTube in Australia in " et
August
L{ "I'Aelb%ur‘rje

More than 9M live streams in the first three weeks,
with 20% from overseas, across 85 countries

St Albans
@ Mannini gham

Melbourne glackburn @ =3

25M+ viewers from 119 countries = o P o

Clayton Emerald

“ PINP’s global PR media audience of 1.84 billion

" Social Media Growth
« Facebook: (+224%)
=~ YouTube: (+ 10333%
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CO n n e Cti n g TO Vi ewe rS How often have you watched Live Penguin TV?

Ve Four to six times a week

28% watched every day

g/ L

61% watched more than once a Two tothree times a week
week.

Once aweek

The top factors that influenced
viewin g . Five to ten times

Three to four times
Seeing animals in their natural
habltat Two times

Learning more about penguins

Onetime - 2%

0%

Feeling connected with the
community

Source: Live Benguin touripm impacts survey, Januapy 2020, Qualjtyix
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COVID as a CATALYST

ANS Wgﬁ

14 v v
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PARKS

Sustainability Innovation Technology
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