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KOREA TOURISM ORGANIZATION

Purpose of Establishment

ey
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To advance tourism as a key driver for national
economic growth and enhancement of national welfare

Int’l Domestic Tourism Digital
Tourism Tourism Industry Tourism
Division Division Division Division
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1. Changes in Tourism Market

The number of Inbound Tourists to Korea has changed before and after the Pandemic.

18,000,000

14,000,000

10,000,000

6,000,000

2023

2,000,000

2018 2019 2020 2021 2022



1. Changes in Tourism Market

Subdivision of Increase in Pursuit of
Tourism Market Online Market Local Tourism

Diversified Tourism Platforms
Customized Tour (App, web)

il

Individualized Tour Increase of OTA Market share Local Tourism
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2. Consumer Demand Changes

Change in tourism trends such as
small-scale tourist destination, local
tour, convenience, & pursuit of new

experience, etc.

Response to new tourism forms
In periodic trend era of infectious
diseases(endemic)

Design of individual-customized
tourism experience

Enhancement of satisfaction with
local tourism through provision of
digital convenience & customized
information, provision of
opportunities for tourism experience

Tourism Business

Global OTA enterprises
expanded enormously
with weakening of
traditional tourism enterprises

Reinforcement of tourism
enterprises’ competitiveness

Reinforcement of linked
cooperation among enterprises,
between enterprise & area

A 4

Enhancement of industrial
competitiveness through digitalization
of tourism enterprises and
convergence of database technology
& local tourism resources

Local Government

Accelerated phenomenon of local
extinction resulting from reduced
population to face the limit on
the development of local tourism

Response to population reduction

& local extinction through
influx of tourists

Reinforced competitiveness of local tourism
through activation of participation
by enterprises & local residents

A 4

Enhancement of competitiveness for
local Tourism by overcoming
limitation of physical infrastructure
and discovering diversified &
differentiated attraction
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3. Digital Marketing Strategy

Convenient tourism

Application of new
technology

Smart mobility

Expansion
of experience

.»CQ

|

Reinforcement of
utilization experience
for local resources

Building
business ecosystem

Customized \
tourism

Efficient tourism

Improvement of tourism
infrastructure

Convergence
of technology & tourism

Data utilization /
technology convergence

Customized tour

Reinforcement
of experience

Improvement of
tourism attractiveness

Securing

of sustainability

Building
Business ecosystem

Aims to support the Tourism Industry

for a data-driven and sustainable decision-making.




3. Digital Marketing Strategy

Korea Tourism Big Data Lab Smart Tourism City
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4. Korea Tourism Big Data Lab

Korea Tourism Big Data Lab (since Feb 21, 2021)

Tourism-specialized big data platform that provides tourism data and
integrated analysis services
Central and local governments, RTOs, tourism business sectors,
academia and etc.
Supporting data-based scientific tourism policy establishment and tourism
businesses

m o
wraibbo | 08I | oMyDa@Lab | EE

@Y =R oo|EfR
Analysis by region Analysis by country Tourism industry analysis bigdata Tourism statistics/fact- Introducing Datalab

finding survey
Main analysis menu *Ifyou login, you can seeyour favorite data.
St 2 ZHIOIEHE x [Hgtol= A 1A

Regional

u'[‘“OIE'IJ' > fr B3 : % Tourismstatus | _ tourism @ Mapofcenter-

U related tourist

o‘x I o (: :') Ix I o | / Y feeion - Wanayss attractions
n iz > N s Statistics of - Jois
XHM[S| 22 > ‘ ‘ 1 Overseastravel business
. L1 tourists visiting . 2

o o ooeo by country o status

Korea




4. Korea Tourism Big Data Lab

Korea Tourism Big Data Lab

S
One-time analysis report [ Sustainability Permanent platform
J
Limitations to sample data of customer Characteristics of actual Customer characteristics based on
characteristics customers actual data

 Big Data is a supplementary tool for statistics.
* Help making a better decision for policy-makers and business sectors.

1) Tourism Statistics: Statistics of foreign tourists visiting Korea, foreign visitor survey, a survey on traveling Koreans, statistics of visitors to major tourist attractions, tourism market research by country/theme
2) Big Data: Mobile Network Operators, credit card expenditure, navigation, social media, company information



4. Korea Tourism Big Data Lab

Big Data

Mobile Network Operators

Navigation

Credit Card Expenditure

Social Media

Company Information

BIG DATA

TOURISM MARKET

TREND RESEARCH




4. Korea Tourism Big Data Lab

Mobile Network Operators (Koreans & Foreigners)

 Data from 2 operators — KT and SKT (60% of the market)

(* There are 3 mobile network operators; we only collect data from 2 operators.)

 Big Data Guideline made in 2019
- Raw data not suitable for tourism analysis.
- Defining terms for analysis such as visitors or foreigners




4. Korea Tourism Big Data Lab

Mobile Network Operators (Koreans & Foreigners)

 Customer characteristics — gender, age, place of residence, nationality, length
of stay can be defined

 Parameter estimation
- KT using the market share ratio / SKT using age range comparison

- cannot add the number of visitors from two operators

Gangnam-gu, Seoul ~

Number of visitors by region (KT) Number of visitors by region (SKT)

standard monthly ~ period 202205 * - 202304 @~ m
full download print Data Charaderistics/Notes (SKT)

Classification of kt visitors: External visitor (b+c) ~

Number of Visitors Heat Map External Visitors (b+c) Number of visitors by region

[Itisimpossible to count the number of visitors to the upper administrative district
by adding the numberofvisitors to the lower administrative district]

e 847  Noi2R 24T [EER




4. Korea Tourism Big Data Lab

Navigation (Koreans)

« Data from travel by individual vehicle (excluding travelers on foot)

* Destination Search : Traveling more than 100m for longer than 1 min
(may not arrive the destination)

 Departure-Arrival data : Traveling more than 1km after entering the destination
* Destination Revisit : verifying what types of visitors visited each destination often

 Can be used for tourist-targeted services such as tourist destination
recommendations



4. Korea Tourism Big Data Lab

Credit Card Expenditure (Koreans & Foreigners)

 Data Source : BC card and Shinhan card
- BC card : an alliance group — many credit cards joined the group
- Shinhan Card : Korean company - the 1st credit card company in Korea

» (Basic Info) Date of expenditure, amount, location, gender, age group, etc.

* (Tourism-related Category) Accommodation, transportation, airline, leisure, duty
free, online, casino, etc.

* (Life Cycle Info) Single, newly married or family with infants or toddler, family with
children, elderly

* No parameter estimated (cannot estimate the whole amount of expenditure in
each category)



4. Korea Tourism Big Data Lab

Main services

@R SHREr olo|EfRY

Analysis by region Analysis by country

Tourism Data Analysis Servim

SEESH PME

< , ¥

announcement

Domestic social data change information

2023 Korea Tourism Data Lab mock test event (1st round) wi---

Announcement of 2023 Korea Tourism Data Lab Mock Test E- -

Information on Korea Tourism Data Lab Systerm Maintenance

Motification of upcoming changes to navigation destination s-+-

7|
o] 200284
(483

< ; ﬁ._'__ J"‘I%
- Wl 104706710 B
(a128%) [

user guide book

Tourism industry analysis bigdata Tourism statistics/fact-
finding survey

Main analysis menu

Regional
tourism
Al analysis

Tourism status
by region

Statistics of .
. e - QOverseas travel
) touristsvisiting

by count:
Korea y Y

Issue Report Publication Report
23.05.11 Final reportonre

23.05.18

Statistics of major destinations for overseas tourists as of Mar- -

Korea Tourism Data Lab Brief - April 2023 (vol.107)

"Traffic Data Analysis to Improve Regional Vitality | Report

Status of outbound

=] - +r'1-l |_r;r P t‘:] Kc}rea
January 2023 ~April 2023

Seoul Regional Tourism Diagnosis

influx ofvisitors ~ Accommaodation stay time

visitor rate 11.8%

carch on the actual conditions of the privat:--

2022 Tourism Resource Development and Tourism Investme:--

destination
search volume

@ | login | toMyDatalab | §5%

Introducing Datalab

Tourism Big Data

Map of center-
related tourist
attractions

Tourism
business
status

23.05.17

tourism

consumption

O L



4. Korea Tourism Big Data Lab

Tourism Data Analysis — Inbound Tourism Market Analysis

Analysis by country / global status / global travel

GLOBAL ~
Travelsummary ( ou istics Trends in foreign tourists visiting Korea

global travel global overseas travel i exchangeratetrend | International oil price trend
I by continent I By Nationality (Top 5)

standard  monthly ~ period 202204 v - 202303 - +AddMyDatalab  full download print 01.USA 677,019 people

*To download individual data, « - «li viore menu button at the top i the data
To download individual data, . - .click the More menu button at the top right of the data 02. Japan 644,985 people

000

03.China 330,611 people
Globalvisitors to Korea ,611 peopt

04.Thailand 272,256 people

05.Vietnam 258,023 people

Characteristics of foreign tourists visiting Korea

I Bygenderandage ‘E ight atte I by purpose
6140
51-604|

41-504|
31404




4. Korea Tourism Big Data Lab

Tourism Data Analysis — Inbound Tourism Market Analysis

Analysis by country / global status / global travel

Travel summary Source: Korea Tourism Statistics Trends in foreign tourists visiting Korea
. exchangeratetrend = Interational oil price trend
I by continent I By Nationality (Top 5)
01.USA 677,019 people
02. Japan 644,985 people —

03. China 330,611 people

04.Thailand 272,256 people

05. Vietnam 258,023 people d 202204

Characteristics of foreign tourists visiting Korea Source: Korea Tourism Statistics

I Bygenderand age “Excluding flight attendants I by purpose I By means of transportation
et o34 -'J: |

G140k Elp
51-60H| HFEZg
7EtZE |

auen ]
al"q’l]'ﬂl _ = P_'_’r_-llq_ll‘;_

41-504|

21-30H| ) HEag

7ERT
204 015t I




4. Korea Tourism Big Data Lab

Tourism Data Analysis — Inbound Tourism Market Analysis

Analysis by country / status by country > Travel to Korea by country

france «

Overseas travel by country C NENIEW Comprehensive analysis by country

*Todownload individual data, - - « click the More menu button at the top right of the data

Travel summary Source: Korea Tourism Stafistics Trends in foreign tourists visiting Korea

. C e . T BExchangeRate | intemational oil price
All foreign tourists visiting Korea Foreign tourists visiting France

4,633,65 1 77,472 number of people 10000

number of people

Compeosition of foreign tourists visiting France

1.7 %

Ranking of foreign tourists visiting

France
ot Rt

l? stornach

Characteristics of foreign tourists
visiting Korea Source: Korea Tourism

I By genderand age “Excluc 5 I by purpose I By means of transportation

i o
G144 Ot
B1-G0M|
41504
31404
21304

u0ft




4. Korea Tourism Big Data Lab

Tourism Data Analysis — Inbound Tourism Market Analysis

Analysis by country / global social media > Travel trends in Korea

Global (20 countries)

*“Todownload individual data, - - - click the More menu button at the top right of the data

Total table of mentions, engagement, and potential exposure by country Amount of mentions related to tourism in Korea, trends in engagement

related to Korea tourism change rate

Mentioned

nation engagement potential dosage
amount

Global (20 countries) 6,240,864 91,561,601 278,522,992,446
japan 1,856,074 23,148,138 31,725,881 413
china 840,302 25,171,130 178,427,504,637 L S S g o S o i 8 8

thailand 828,048 4,690,602 10,961,755,772 Ql0|x|zi=

Korea tourism-related reference positioning map by country Trend of positive negative market share related to Korean tourism

200G 1003

B
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4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Comprehensive analysis

A Analysis by region > Status by region > Tourism status by region finding survey
Regional tourism diagnosis

influx of visitors Accommodation stay time destination tourism
15 visitor rate searchvolume consumption
1€

Woniju City, Gangwon Province

SEeTiyg

Comprehensive analysis visitant Accommodation/stay time tourism consumption social media popular tourist destination area congestion /r

standard monthly ~ period 202204 v _ 202303 v m

Comparison area setting +Add My Data Lab full download print

*To download individual data, - « -click the More menu button at the top right of the data

number of visitors Trends in tourism consumption m foreigner

Al tourism analytics 4000000

20,000,000
The number of visitors to Gangwon- do increased by 14.9% compared to the same period last year, and the number of visitors to Wonju-si, Gangwon- do incre--- 3500000

-m mmod ati Compared to the same period of the previous year, the proportion of overnight visitors in Wonju-si, Gangwon-do increased by 2.6%, while the length of stay de--- > 3004 10,000,000

-.. <o)=01 During the inquiry period, total tourism consumption in Wonju-si, Gangwon-do increased by 16.1% compared to the same period last year , and the national -+
2500000

2 Search period The main inflow areas are Hoengseong-gun, Gangwon-do, Yeoju-si, Gyeonggi-do, and Yangpyeong-gun, Gyeonggi-do / The main outflow area---
2,000,000

Chuncheon -si, Gangwon-do, Gumi-si, Gyeongsangbuk-do, and Gunsan-si, Jeollabuk-do are similar to Wonju-si, Gangwon-do in terms of tourism diagno: P 50
AUl g




4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Visitor

Woniju City, Gangwon Province  ~

Comprehensive analysis visita Accommodation/stay time tourism consumption social media popular tourist destination area congestion

standard monthly ~ period 202204 v - 202303 v m

Comparison area setting +Add My Data Lab full download print

*“To download individual data, - - .click the More menu button at the top right of the data

Visitor trend

6,000,000

4,[1!),{:"3:] .—.-\_'—’__‘—.— —
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4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Visitor

Inflow and outflow analysis
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Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Visitor

Distribution of visitor residences “es Visitor outflow distribution

EHSE

alF B A E8HE A..H.H...

A s 2.

Distribution of visitors by distance o Visitor gender/age distribution

1G0kerr 01L&k 740 o

1a0kmold 100kmalst @ 704|014

T0km 04} 140km 0O|2F 60-604
50-504|
40--404|
30-304|
20204
10194

0G|




4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Accommodation / Stay time

Wonju City, Gangwon Province  ~

Comprehensive analysis visitant Accommodation/stay time tourism consumption social media popular tourist destination area congestion

standard monthly ~ period 202204 v - 202303 v m

Comparison area setting +Add My Data Lab full download print

*“To download individual data, . - -.click the More menu button at the top right of the data

Visitor trend by number of nights
3,000,000
2,000,000
1,000,000

0

" g

S 3Ol 28 18




4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Accommodation / Stay time

Percentage of staying visitors/Average number of days of stay

20

N
T
Ho
-
=
o
=

Number of visitors by number of nights o average length of stay
390|4h2.1% _ 340
25523% 10

15:9.1% 0

280

260
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4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Tourism Consumption

Comprehensive analysis visitant Accommodation/stay time social media popular tourist destination area congestion

standard  monthly ~ period 202204 ~ - 202303 - m
Comparison area setting +Add My Data Lab full download print

W

data, -« -click the More menu button at the top right of the data

o . 220 Hal
Trends in Credit Card Consumption by Industry foreigner HESH6BLIBHA

AT:3338453 6%

20,000,000
| 047 H| 22 1,290,160 F 2!

15,000,000
=Htel- 693984 %12

10,000,000
2447441

5,000,000

type of tourism consumption

07hMfEA 2]




4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Popular tourist destination

Comprehensive analysis visitant Accommodation/stay time tourism consumption social media popular tourist destination area congestion

period 202204 - 202303 v

Comparisonareasetting = +AddMyDatalab  fulldownload Pl S |Erpiar 36,744 A

*To download individual data, - . click the More mer‘ ight of the data

£T:29770H

| 424:250067
Search volume by destination type '

‘ Bf|HAZX-24033

‘ Eehah20,015A

| qu@_zaza,amﬁ

‘ Tod ) 1033 71

4 j i | HEah 787 A
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5 5 e 7 55 5
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4. Korea Tourism Big Data Lab

Tourism Data Analysis — Domestic Tourism Market Analysis

Analysis by region > Status by region > Tourism by region > Popular tourist destination

Number of visitors to major paid tourist spots m local | foreigner

ranking tourist attraction name 202208 202209 202210 202211 202301 202302 202303

0" SaltMountain Grand Valley 32,130 53,336 120,812 67,013
HDC (Golf Course) 33,369 38,330 39,890 27,864

Century 21 Golf Course 24,132 25,033 27,580 24,861

popular tourist destinations local QEGISGEEM  entire Local Food local entire

ranking name address division name address division

One Wonju Gold Mountain ™" Wonju City, Gangwon Province ~ Othert™ Park Sun-rye Sonmal Gogi "~ 148-3 Wonil-ro, Wonju-si, ™ Korean

Oak Valley CC 950-0 Wolsongseokhwa-ro,Wo'™"~  Athletic’™ magpie nest 1731-0 Chiak-ro, Wonju-si, "™ Korean
Century21CC 193-0 Gungmal-gil, Wonju-si,G"™"  Athletic™™ stone creek 1101-0 Jijeong-ro,Wonju-s""~  cafe/tea house

4  MiroArtWonjuJungan™  6-0 Jungang Market-gil, Wonju-""" market Baritgogae main store [Kor'™™  19-0 Innovation-ro, Wonju-""" Korean




4. Korea Tourism Big Data Lab

Mobile Navigation SNS

Festival analysis

We provide a Festival Performance Analysis Report using data from Mobile Network
Operators, Navigation, and SNS when a local government or RTO requests the report.

LHe|AHlo|d HMH = F0| sNs 7|9E A

DeEEH AT
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4. Korea Tourism Big Data Lab

Navigation

Map of Center-related Tourist Spots

 shows the map of the center tourist spot and related tourist spots on the map.
« Useful to make a tour schedule

Wonju City, Gangwcn Province

period 202205 - 2023 full download print

Wonju City, Gang: -+ central tourist attraction total e Mt. Museum Map of related tourist attractions
name search m « > A HH

Mt. Museum Wonju City, Gang--  culturalt--
Wonju Gold Mountai-—  Wonju City, Gangw'*  Othertour -
OakValley CC Wonju City, Gangw---  Leisuresp--
OakValley/GolfCond---  WonjuCity,Gangw - lodgment

Miro Art Wonju Junga---  WonjuCity, Gangw---  shopping

Mt. Museum Related tourist attractions 3l
entire F 'P'I E

ranking name address category '
One Wonju Gold Mountai---  WonjuCity, Gangw - Other tour -
stone creek Woniju City, Gangw---  food
Oak Valley/Golf Cond---  WonijuCity, Gangw - lodgment

Kang Min-ju's Rice/O---  Wonju City, Gangw'-  food

Home of Hanseong Wonju City, Gangw'-*  food



4. Korea Tourism Big Data Lab

SNS Mobile Navigation Credit Card

TREND REPORT

2023 Travel Trend "2&2| 2= =210| "

0 N I

OIEREN HISS it 0l i

A

Outdoor/
leisure travel




4. Korea Tourism Big Data Lab

Navigation

Restaurant Chart

Restaurant view

We will pick and tell you the restaurants that locals often visitand  on

ran ki ng 1 0 the restaurants that travelers enjoy using big data. map

Locals vs.
Foreigners
Restaurant Chart

Top 10 locals Outsider ranking 10

Donghwa Garden @ Donghwa Garden @

0 Chodangsundubu-gil 771

Cheongcho SumulHoe S... @

Z sokcho-si, G on-do

12-

Cheongcho Sumul HoeS... ®

12-36, Expo-ro, Sokcho-si, Gangwon-do

stone creek o Log House Dakgalbi Main ... ®

1101-0 Jijeong-ro, Wonju-si, Gangwon-... 763-0 Sinsaembat-ro, Chuncheon-si, G...

7-0 Hyeoncheon-gil, Gang

Terra Rosa Coffee Factor... = The Ambrosia Sonofelice ...

Log House Dakgalbi Main ... @ Manseok Chicken Gangje... @

b3 ibat-ro, Chuncheon-si, G.

anking like this

Based on the previous month's Tmap navigation data , we introduce
the top 10 restaurants {restaurants/cafes/bakery shops, etc.) by
region

caferium Bongpo Meoguri House @

211-0Wonchan; il, Chuncheo... 723-0 nghaean-gil, Sokcho-si, ..




4. Korea Tourism Big Data Lab

Navigation

Travel Recommendation

v == e = ASEEL A=S

destinations in Seoul

ou WII| Qgrgﬂf |
Hwam ng Ecological Park,%lacdo E ical P
cherry blossom spots and face the most beautiful Busan!

seoul Incheon Daejeon i ' Ulsan G Chungbuk Chungnar gbuk ) gnam Jeonbuk

Data Lab
01"“ 2R | yoole 7l AIEH 0fK U B2

Seoul Forest O [ [ Dongdaemun Desngn Pl 0D NamsanSeoulTower QO (I

Are you thinking about your travel plans?

NatlonalMuseum of Ko QO M Gyeo




4. Korea Tourism Big Data Lab

Local Government Data Lab Use Case

* Paju City Tourism Department

« Solving traffic congestion and parking problems by analyzing the concentration rate of visitors to tourist
attractions and distribution by residence

« Tongil Garden Special Tourists Zone (Heyri + Provence)

H [ ]
Ranking of Tourist spots czesa T T . .i
B DAl RIA BUSNE
; i R T 27| B3| ogol2|ohE 59-118 7|ERT 7 [ErRka 215612 @ s0i2I0HE 8 W S XN
. P X} JHe REA
[ [33 eet o ]

it

a7z o = | Afae A TS = = [=T i U0
JEIPALC 331 EN 27| 0 MEATE RuMRATE 06,648 T o & O] 2|
ar T 5 ofl & O} =

| WEX HFKY X 5 -
Distribution of visitors' residence Congestion rate
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5. Smart Tourism City

Maximize the experience through
convergence of Resource and Technologies

AR/VR Gamification Interactive
Experience Elements

Smart Mobile Sign Language
Mobility Tourism Map Guide

Improve accessibility
both physically and Digitally

Provide tourists with
maximum convenience

Chat Bot Multilingual Smart Order
Service

Smart Platform

Integrated Public Data Opening
Mobile Platform Wi-Fi & Visualization

Collect, share, utilize tourism data

E{XIsE




5. Smart Tourism City

Case 1 -Incheon

Vision  Time Travel Back to 19t Century
Via mobile, 'Incheon Easy'

Time tour to past by
AR reproduction of panorama,
people at time of19th century

My own tour course NFC payment
customized for taste, preference (Incheon Smart Tourism City ONLY)

Area Around Jung-gu open seaport - R O, e

2) : /o o e 27 il
(Approx. 537'000 m _g}}lxﬁﬂxa 1883 12| AR HAR | 7 ; fum :
o~ e o« Deropre
v : . /

Period Sept. 2020 ~ Jul. 2021(11 months) e
. )

a
> -
1

2113

1 @
o'\
> nun

7 billion won(3.5 billion of government SN T s, L
Budget expense, 3.5 billion of local expense) Y | .
AR\VR 228X
( Background ) * ﬂy
AR Docent

Incheon’s representative tourist Diversified contents
destination,Open Port for history & culture

Diversified people revived Free Wi-Fi service within Provision of vehicles and
by AR at Modern-Time Open Port Smart Tourism City mobile service

) ) ) ) ) ) to introduce history & culture timized for t hedul
Adjacent to China Town, Wolmi-do, Sinpo Market, etc. Linkage with smart technology optimized Tor tour schedule

s . .
- » 4 Key Elements for Smart Tourism Presentation expected of
\zy Can be applied to infrastructure ; leading model
Within Open Port Area i for smart tourism innovation




5. Smart Tourism City

Case 2 - Suwon

[ exsa

Vision  Time slip with 'Touch Suwon’,
1795 Suwon Hwaseong

- —— Mobility + history education together, Customized tour schedule with Al Realistic guide with dramatized audio
Area Suwon Hwaseong Special Tourist Zone o e~ S Ay Expanded reality(XR) experience by simple survey guide by famous history instructor
(around the palace building) R T e

ZleHdut Eishs st

= [=1a[=INi][

Period Sept. 2021 ~ Jul. 2022(11 months)

Budaet 7 billion won(3.5 billion of government g ) Ll . : ; _.. 7 , ot - l
9 expense, 3.5 billion of local expense) : : 'R = ' R

( Backgrounds for creation of Suwon Smart Tourism City ) %K %K %K %K %K %?

Suwon Hwaseong registered in Strict restrictions
UNESCO World Cultural Heritage on development activities

AR realization of appearance of major
facilities & inside of unopened ruins

Luggage storage service utilizing
loT technology

Mobile reservation and payment for
Restaurant, café and crafts shop
Limitation to development of physical tourism Occurrence of economic loss and inconvenience

according to protection & management compared with new downtown free to develop

Necessity of new development
measure & win-win model
for urban growth

Need ways to manage
tourist attractions without
damaging the Heritages

WSPG=E
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