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Economic Impact 2021

$ Total GDP contribution: & Total Travel & Tourism jobs:

2019 2020 2019 2020

10.4% 5.5% 334mn 272mN

USD 9,170 BN USD 4,671 BN =1in 10 jobs =1in 11 jobs

Total Travel & Tourism GDP change in 2020: 1in 4 net new jobs Change in jobs in 2020

| ted by Travel &
49 1% _ _ ~ werecrea
Global economy GDP change: |
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Importance of Travel & Tourism ﬁg

21/10/2021

Q,
)‘VORLD?

Socio-economic development
Job creation

Poverty reduction

Positive social impact

Local cultural and natural asset
preservation

A chance to turn current obstacles into opportunities for recovery.
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Demand Evolution

 The domestic & regional rebirth

* Low tolerance of risk Domestic travel preferred 58%

of travellers will take primarily

¢ N atu re an d OUtd oor d eSti N atiO NS | Next leisure trip likely to be domestic aamestictips fonestiof 2020

% of country’s respondents

« Authentic and immersive
experience

* Finding comfort in planning S 69% 68% 63%

« Empowered travelers

21/10/2021 7
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Health & Hygiene

Health and safety on the mind

92% 89%  80% 69%

° S af et f i rSt of consumers trust of Americans are more of travellers fear of travellers cite
y word-of-mouth conscious of germs potential quarantine cleanliness & health
recommendations now than before as much as measures as a critical
from family & friends COVID-19 contracting the virus component of travel

brands’ crisis response
. ,

 The trust factor

Need for destination readiness in more remote areas

-

({7

* The fear of being stuck

7
US metropolitan areas with US rural areas with populations of
populations of >50,000 <10,000

« Define new norms os 74% 9%
bezrseo acute care 9]% 2%

care i (e 94% 1%
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Protocols & Safe Travels Stam

S f 11 industry specific health
are & hygiene protocols
travels y

by adopted.globally by
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EUROPE:
® BOSNIA & HERZ. @ NORTH MACED. () Austria
@ BULGARIA @®PORTUGAL “~ () Russia
@ CROATIA @ SLOVENIA OSpain @~
® CYPRUS @ SWITZERLAND =
_— @ CZECH REPU. @ TURKEY
o ® ICELAND ® UK
| ®MONACO © UKRAINE =

© MONTENEGRO

DESTINATIONS MIDDLE EAST:
USING THE STAMP: ORDAN ASIA-PACIFIC:
® COUNTRY :JOMAN ® Fil
O Sub regions @ SAUDI ARABIA ® ZRUE:';H FOLYNESIA
within country O UAE : INDONESIA

® KAZAKHSTAN
AMERICAS: RMALDIVES

® MARIANAS
® ARGENTINA @ DOMINICA ® PARAGUAY ® MONGOLIA
® ARUBA ® DOMINICAN REP. @ PERU ® NEW ZEALAND
® BAHAMAS ® ECUADOR ® PUERTO RICO ® PHILIPPINES
®BARBADOS @ ELSALVADOR @ ST. LUCIA AFRICA: ® SAMOA
® BELIZE ® JAMAICA @ TRINIDAD & TOBAGO ® EGYPT ©® MADAGASCAR @ TANZANIA ® SRI LANKA
@ BERMUDA ® GRENADA ® TURKS & CAICOS ISL. ® ETHIOPIA @& MALAWI @ TUNISIA ® CHINESE TAIPEI
@ BRAZIL ©® GUATEMALA ® USVIRGIN ISL. ® ESWATINI @ MAURITIUS ® UGANDA ® THAILAND
® CHILE ® HONDURAS O Canada ® GAMBIA @ NAMIBIA ©® ZAMBIA ® UZBEKISTAN
® COLOMBIA @ NICARAGUA O Mexico ®GHANA @ REUNIONISL O South Africa O India
©® COSTARICA @ PANAMA O USA ® KENYA ® RWANDA
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Innovation & Digitisation

Digital technologies are on therrise...

. Digital boom aaf [es :: Q{?;%

t————n (0

« Contactless convenience 69%  66%  45% = 44%

of people who used of consumers are using  of air travel passengers of travellers increased
videoconferencing for less cash and moving are ready to shed their their time sent
the first time during toward more paper passports for browsing social media
COVID-19 expect to contactless solutions digital identities during COVID-19
continue

« Acceleration of digitisation &

cybersecurity NV

...requiring changes in the sector

The workforce must Remote work will be Communities cannot be

e A much more advanced adapt normalised left behind
scenario in China 89% 33% 15%

of Travel & Tourism of travellers expect to of households in Least
companies say that the work from home at Developed Countries
skills gap in local labour least 1-5 days per week (LDCs) can access
markets is a barrier to post-COVID-19 internet at home versus
adoption of new 84% in developed

11
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2021
Elephants’

Migration in
Yunnan, China




Sustainability

« Greater awareness of global
wildlife issues

 Renewed interest Iin
environmentally conscious
and responsible travel

21/10/2021

Environment

12

58%

of consumers say they
are thinking more
about the environment
since COVID-19

8% decrease in
global CO2

emissions expected
for 2020

Wildlife

of conservationists
have been negatively
impacted by COVID-19

50% drop in
conservation jobs
compared to normal
levels

Equality

SN

2,000+

global cities held
anti-racism protests
inspired by
George Floyd

1,785% spike in
Yelp searches for
black-owned
businesses

/
WORLD

TRAVEL &
TOURISM

COUNCIL

Employment

global Travel &
Tourism jobs are
estimated to be lost
during the pandemic

68% of the Travel
& Tourism workforce
requires re-skilling
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An dbportunity for Rural Tourism to
Lead the Recovery and Going Forward
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Implications for Rural Tourism

* Infrastructure development for rural area
* Digitisation
e Safety & hygiene

* Cultivate resilience
 Align supply chains
* Public—private-community partnership

* An engine for environment sustainable and social inclusive development
* Foster the workforce
* Local community is the driver of preservation of cultural and natural assets

21/10/2021 15
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